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Posts Engagement -
Total number of posts that have been The sum of reactions, comments and shares ..‘

Published on all pages. Important measure

of audience growth rate.
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Impressions

Total number of times all posts have been seen.
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Received by content associated with all pages.
Important measure of Brand awareness.

¥. A= ©
+.01%

+56% +7%

Profile Visits o

The number of times a profile was viewed.
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